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 Subject: Applied General Business   Exam Board: Pearson 

Welcome to Applied General Business. We are delighted that you are considering 
Applied General Business as an option in Year 12. To demonstrate your 
commitment to the course and to prepare you for September, you must complete 
the following tasks to the best of your ability. These tasks are compulsory and must 
be completed prior to your first Business lesson in Year 12.  You will then hand them 
in to one of your Business teachers. 

We expect you spend at least 6 hours completing the tasks outlined in this pack. The activities have been 

designed to help you begin to develop some of the key skills you will need for Applied General Business.  

 

Learning Objectives:  

• To develop a basic understanding of the Applied General Business course 
• To build on GCSE Business skills, in particular from the Finance module 
• To start to construct a marketing campaign that will mirror your exam in Year 12  

Contacts for Support:   

Miss Newnes- c.newnes@alleynes.staffs.sch.uk  

Mrs Chadwick- a.chadwick@alleynes.staffs.sch.uk  

 

Task 1: Developing a Marketing Campaign 

As part of Unit 2 on your Applied General Course, you will undertake an external exam where you 
will be required to complete a marketing campaign under timed conditions, so we thought what 
better way to get you prepared, than to set you one now! 

You will be presented with a piece of research that you need to analyse and from this research (you 
can also add your own research) you need to type or write up a marketing campaign using the 
structure attached. The marketing campaign is meant to advise the business which direction their 
marketing strategy should take in the future.   

Please take your time, don’t give up and just try your best! We work on this unit from September – 
April so we are not expecting this to be perfect, this will just give you an idea of what you will doing 
for Unit 2.   

If you have any questions, please email either Miss Newnes or Mrs Chadwick.  

mailto:c.newnes@alleynes.staffs.sch.uk
mailto:a.chadwick@alleynes.staffs.sch.uk


Set Task Brief 
 
You have been asked to write a proposal for a marketing campaign for a business called 
Decreal Gear. The business produces and sells sportswear. 
 
The business owners want to increase revenue. 
 
You are required to use given research independently to analyse the market for 
sportswear in the UK. 
 
This research will include primary and secondary data relating to: 
• competitors 
• market size, share and structure 
• target market 
• trends 
• external influences 
• costs 
• timescale 



 

 



 

 

 

 

 

 

 



 

 

 

 

 



 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 



 

 

 

 

 

 

 



 

From the information above, you need to choose either Option 1 or 2 to help Decreal Gear 
increase their revenue. Note the budget you have (£20,000) and the time scale, you will 
need to use this information in your marketing campaign. You should end up with 2 parts; 
Activity A and B which both need submitting to your teacher when you return to Sixth Form 
in September.  

 

 

 

 

 

 

 

 

 

 



HELP SHEET 

Structure for Activity 1: 

You should use the following headings and follow the help provided. Remember you also 
need analysis and to discuss the impact on Decreal Gear throughout.  

Introduction- “In this marketing campaign I am going to be conducting rationale for Decreal 
Gear. They want to increase their revenue through brand awareness and customer loyalty.” 
You then could include some statistics from the research above about how they may be 
struggling in what is quite a saturated market.  

Marketing Aims & Objectives- Discuss SMART aims and objectives, what they are and why 
Decreal Gear need to have them. You should then suggest 3 objectives that Decreal Gear 
could set to help them increase revenue- remember they need to be SMART! 

Market Research- Discuss the primary and secondary research you have been given above. 
The primary research is in the tables under the heading Market Research report and the 
secondary information is throughout. Use the following headings to separate your 
secondary research: 

• Market Size and Structure 

• Trends 

• Competitors 

PESTLE Analysis- Discuss what a PESTLE analysis is. You then need to discuss each factor of a 
PESTLE in detail (political, economic, social, technological, legislation, environmental- how 
do these affect Decreal Gear?) You can pick these out from the information given above or 
use your own knowledge.  

SWOT Analysis- Discuss what a SWOT analysis is. You then need to discuss the strengths, 
weaknesses, opportunities and threats towards Decreal Gear- remember strengths and 
weaknesses are INTERNAL and opportunities and threats are EXTERNAL 

Structure for Activity 2 

The Marketing Mix-  

Marketing Message- What message is your campaign aiming to deliver? Think the message 
must be constant and aimed at whichever option you chose. You need to create a marketing 
message for Decreal Gear, based on whether you’ve chosen Option 1 or Option 2 from 
above. 

Product: you need to discuss that the product is gym wear, what do they currently sell? 
Could they expand their product portfolio? 



Price: How much are the products from Decreal Gear? How do they compare with 
competitors? Could you suggest a pricing strategy that Decreal Gear could use? 

Place: Discuss where Decreal Gear currently sell their products from, offer alternatives such 
as e-commerce and m-commerce.  

Promotion: Discuss different types of promotion Decreal Gear could use (from the list given 
at the end of the information you’ve been provided with).  

Selection of Media & Campaign budget- You need to state the campaign budget is £20,000 
and must last 30 weeks. This is where you will suggest appropriate media that Decreal Gear 
can use. You need to include costs and how you are spending the £20,000 budget. You then 
need to explain WHY you have chosen these particular methods.  

Gantt Chart- You need to explain what a gantt chart is and why you would use one. This is 
an example of one below, but yours needs to relate to your campaign and how you have 
chosen to spend the budget. 

 

The highlighted boxes show when you will use each different piece of media throughout the 
time of your campaign.  

You have now completed a marketing campaign- well done ☺ Save your work and get it 
printed or emailed to Miss Newnes (c.newnes@alleynes.staffs.sch.uk) when you start sixth 
form in September. 
 
 
 
 
 
 



Task 2: Personal and Business Finance 

As part of Unit 3 on your Applied General Course, you will undertake an external exam about 
Personal and Business Finance. Some of this will be a cross over with your GCSE course, however 
most of it will be brand new information that will help you with life skills. 

The questions below are taken from a past exam paper. Please answer all questions. You may find it 
beneficial to use GCSE structure: PeCAn and AJIM. 

 



 

 
 
 
 



 
 
 
 
 
 
 
 
 


